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CASE STUDY

OCEAN SHARMA X TV/DIGITAL COMMERCIALS

Ocean Sharma is a prominent figure in the sports and esports
industry, with a background of 7 years in theatre during his school
days. His natural on-camera presence, combined with an appealing
personality, has made him one of the most promising talents for ad
shoots.

Ocean has successfully collaborated with several renowned brands
for TVC and DVC shoots, including Krafton BGMI, Moov, Dream 11,
Star Sports, and Rooter, solidifying his reputation in both the
entertainment and gaming industries.
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CASE STUDY PLATFORM

Ocean Sharma, a renowned gaming and tech expert, teamed up with
Amazon for their Daily Deals Dhamaka campaign to bring the best deals
and exclusive offers to his audience. Over multiple live shows in the last
two years, Ocean showcased his expertise in gaming and tech while
educating viewers on the wide range of products available in Amazon’s
Daily Deals sale.

e Ocean hosted live broadcasts where he demonstrated the benefits and
usage of top-selling products, highlighting exclusive deals available
during the Daily Deals Dhamaka sale.

e To drive product awareness, boost sales, and inform customers about
the best deals and discounts on Amazon.

e Ocean’'s trusted influence and engaging presentation style contributed
to the success of the campaign, increasing visibility and purchase
intent among his tech-savvy and gaming-focused audience.



https://www.amazon.in/live/broadcast/3526983f-4eb2-472a-bfd2-cb904de4b235?ref=cm_sw_al_tMLEqQC6cv50J
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CASE STUDY

Objective

To generate buzz and elevate awareness for Skechers' first-ever
streetwear collection in India, Retroverse, designed by Kanika Goel.

The campaign aimed to highlight its Vaporwave aesthetic and 90s-
inspired urban-edge while establishing Retroverse collection is a
fusion of comfort and style.

Strategy

Partnered with Ocean Sharma, a prominent lifestyle and gaming
influencer, to bring a unique and relatable perspective to the
Retroverse collection.

v 185K+ v 700K+

Views Impressions
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Creators involved: FACEME GAMING X SNOWIE GAMING X SHOUTOUT YT X KODI PLAYS
MORE X LADY PREDATOR X SPERO X GMK X TL GAMER X GAMEZO

IQO0 13 X GAMING
CREATORS

¢ STRATEGY

e Delivered sustained ® 'ntegrated creators iInIQOO ¢ Executed livestreams,

creator-led content Gamers Unite events and VODs, Instagram Reels,
over 6+ months digital promotions and on-ground activations
Build long-term creator presence and strengthen
IQOO0 13's positioning among core mobile gamers . o er e
through consistent community engagement. RESULTS: 6 months of continuous creator-led visibility

4 [
supportor of Indicra mobile gaming 3.5M+ 250K+
. .

ecosystem”




CASE STUDY

INNO3D @

NVIDIA X INNO3D X
GEETINII

LEON WALKTHROUGH
THEGAMERSTOYS
CHETAN THE TIGER

Drive awadreness and excitement for NVIDIA Reflex
through creator-led content and hybrid online-offline

engagement under the iCafe Attack tournament series.
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CASE STUDY RETi‘esi

INNO3D' <%
 BualbyNee
NVIDIA X INNO3D X

Showcase cutting-edge RTX 50 Series LAZYASSASSIN X MAALBRO

technology including DLSS 4, MFG, and Reflex
using creator-led gameplay content.

-::- STRATEGY

e Collaborated with Inno3D to highlight RTX 50 Series
capabilities in real-world gaming scenarios

e Partnered with Lazy Assassin and Maalbro to create VOD
gameplay content around Doom: The Dark Ages

e Focused content on DLSS 4, MFG, Path Tracing, DLSS Ray
Reconstruction and Reflex performance in intense combat
environments

e Released the content via YouTube to maximize visibility within
the Indian PC gaming audience

RESULTS

“Delivered strong interest in

RTX 50 Series features through 200 K'l' 2

authentic gameplay
breakdowns”




CASE STUDY

NVIDIA X ZOTAC X SCOUT

\J T0TAGAMING

Showcase Nvidia Reflex technology in

Valorant through a high-performance PC
build video.

Xe STRATEGY

=

e Collaborated with Zotac and top creator ScOut

for a custom PC build focused on esports-grade
performance

e Integrated key hardware components Brand

including Intel, Cooler Master, and TeamGroup
T-Force

“Elevated Nvidia Reflex awareness among
competitive FPS players”
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CASE STUDY

To educate and engage the audience about Google Play's offerings through an
exciting live event, leveraging top YouTubers as hosts and influencers, including
Ocean Sharma, to drive awareness and participation.

. Google Play Live 2023 brought together popular YouTubers to engage
and educate the audience about Google Play's features and benefits.

e Role of Ocean Sharma: As one of the key hosts, Ocean Sharma played a
pivotal role in guiding the event, interacting with viewers, and promoting the
platform’s key offerings.

C Ocean helped amplify the event by driving engagement with
his unique hosting style, connecting with both the gaming and lifestyle
audience to increase participation.

C Real-time interactions, fun segments, and behind-the-
scenes content helped showcase the versatility of Google Play services while
promoting seamless user experiences.

PLATFORM
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CASE STUDY

Objective

Promote Castrol POWER1's "Scan & Win" consumer offer, highlighting the
chance to win exciting prizes, including a Superbike.

Inform consumers about the refreshed packaging with QR codes and the simple
steps to participate in the contest.

Strategy

Ocean Sharma, a credible voice in the lifestyle and gaming community, was
chosen to amplify the campaign’s reach and add authenticity to the messaging.
He created an Instagram Reel showcasing the thrill of owning a superbike and
explained the simple steps to participate in the contest using the refreshed
Castrol POWERT1 packaging.

v 250K+ v 800K+

Views Impressions
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CASE STUDY PLATFORM

Ocean Sharma x Red Bull: A Thriving Partnership

e Red Bull Partnered Creator: Ocean Sharma has
been closely associated with Red Bull, contributing
to its gaming, motorsports, and lifestyle campaigns.

e Key Collaborations: Featured in events like Red Bull
Game On Show, Dakar Rally, MotoGP India, Red Bull
Basement, Red Bull Showdown, Red Bull MEO, Red
Bull Dance Your Style and many more.

e Mutual Growth: This partnership has amplified Red
Bull's reach while providing Ocean with unique
opportunities to create impactful content.

e Strengthened Relationship: Over the years, their
collaboration has grown stronger, setting a

phiesi l l
NETWORKS

benchmark for mutually beneficial brand-influencer
partnerships.
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CASE STUDY

Overview

Ocean Sharma's collaboration with Samsung India for
the Galaxy S23 Ultra, Galaxy Z Flip 5, and Galaxy Z Fold
5 has been a remarkable success over the span of one
year.

e Created content around gaming and lifestyle,
showcasing the phones' capabilities in both areas.

e Drove sales and awareness among his audience,
effectively promoting Samsung's Galaxy range.

e Represented the Indian team in Seoul, South Korea,
for a global gaming tournament featuring Samsung
teams from various countries.

e Enhanced Samsung India's brand visibility and
fostered a stronger connection with his audience.

PLATFORM
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CASE STUDY

Overview

To promote the Realme Narzo 70 Turbo, leveraging Ocean Sharma’s
passion for motorsports and his ability to create engaging, relatable
content. The campaign aimed to highlight the phone’s design
inspired by Lamborghini, positioning it as a premium, high-
performance device.

Ocean created engaging content where he imagined a device
designed for motorsports enthusiasts like himself. His inner
conscience then introduced him to the Realme Narzo 70 Turbo,
highlighting its design inspired by Lamborghini, perfectly aligning
with his love for motorsports.

v 1M+ v 1.5M+

Views Impressions

PLATFORM



https://www.instagram.com/p/C_3IELgvJJf/

CASE STUDY

Objective

To showcase Pearl Academy’s Portfolio 2024 annual event and its
innovative creations by graduating student through influencer
marketing, amplifying awareness of its cutting-edge courses in
fashion, design, gaming, business, and film.

Strategy

To engage with Pearl Academy's target audience — Gen Z and young
creatives —we collaborated with popular influencers with gaming &
lifestyle content to attend the event in different cities.

Influencers were selected based on their strong engagement,
creativity, and ability to connect with the young audience.

v 700K+ v 2.5M+

Views Impressions

1

PLATFORM



https://www.instagram.com/reel/C7jbodwR0ax/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C7WcnZnSjF3/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

CASE STUDY PLATFORM

Objective

To establish Philips OneBlade as the ultimate grooming tool for men I
by showcasing its precision, versatility, and smooth performance in
extreme and everyday scenarios. The collaboration aimed to inspire
confidence in the product’s "fearless grooming" capabilities through
engaging and authentic content.

e Partnership: Ocean Sharma, a long-term collaborator with
Philips, created dynamic content to demonstrate the unique
features of Philips OneBlade.

e Messaging: Highlighted the product’'s benefits—no nicks, no
cuts, clear shave —reinforcing the "Be Fearless" tagline.

e Creative Concept: Ocean showcased OneBlade’s versatility by
shaving while gaming and in adrenaline-filled scenarios, proving
its precision in unconventional situations.



https://www.instagram.com/reel/CwAO2cZrUDH/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C2zYE7JRb0B/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

CASE STUDY

X

Objective

To highlight the precision and smooth performance of Philips
OneBlade through an innovative and daring activation, showcasing
its ability to deliver a smooth trim with no nicks and no cuts, even in
extreme conditions

Strategy

As a long-term partner for both Red Bull and Philips, Ocean Sharma
was the perfect fit to take on a bold and unconventional challenge
during the Red Bull Soapbox Race. The campaign featured Ocean
attempting to trim his beard while co-driving in an engineless,
downhill soapbox car shaped like a Philips OneBlade razor. The
event combined the adrenaline of Red Bull’s high-energy Soapbox
Race with the cutting-edge innovation of Philips grooming solutions.

SO00K+ 1.4M+

Views Impressions

PLATFORM


https://www.instagram.com/reel/C4fiGEsR0Xf/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C3XrvIPoisK/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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https://www.instagram.com/reel/DBa7UzCvS4h/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DBa7UzCvS4h/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DBa7UzCvS4h/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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https://www.instagram.com/reel/C-FsaIOSMS9/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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115K+ views
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https://www.instagram.com/reel/C4p_6YFS6ED/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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https://www.instagram.com/reel/DG7l7MLp0TA/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DG7l7MLp0TA/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DG7l7MLp0TA/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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https://www.instagram.com/reel/C_NoJVXymDX/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DHGOLiNT2Tj/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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https://www.instagram.com/reel/C9q8DHjx03-/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/C9q8DHjx03-/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D




